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INTERNET USAGE STATISTICS

The Internet Big Picture
World Internet Users and Population Stats

WORLD INTERNET USAGE AND POPULATION STATISTICS
Population  Internet Users Internet Usage, s Population Usage  Usage

o WordRegO™S MgEw) | DecM 00 LatestData  (Penetraon) o oo
Africa 0G50058 | 4514400 51065630 53% | 35%|10312%
Asia 3776,181.049 | 114304000 578,538,257 63% | 395%| 4061%)
Europe O B00401.085 | 105096003 38463765 $B1% | 263%| 2660%
Middle East 0043 | 3284800 41939200 N3% [ 29%/1.1768%
North America WAGTM8 | 108.096.800 248,241,969 736% | 170% 1295%
Latin AmericalCaribbean 576091673 | 18.068910 139,009,209 w1% | 95%| 693%
Oceania/Australia | 33981562 | 76204800 20,0433 5% | 14% 1651%
WORLD TOTAL CBATRI20208 | 360965492 1463632361 219% [ 1000% 3055%

NOTES: ;f1 | Internat Usage and World Fs-pulati:}n Statistics are for June BEI 2008. {i:u E‘.LIE‘.I{In-n 2ach world region name for detailed regional usage
infarmaticn. (3) Demographic {Population) numbsrs are based on data from the US Cansus Bureau . (4) Intemet usage information comes from dats

published by Nielsen//NetRatings, by the Intemational Telecommunications Unien, by local MIC, and other relisble sources. (5) For definitions, disciaimer,

and navigation help, please refer to the Site Surfing Guide, now in ten languages. (8) Information in this site may be cited, giving the due credit to
winw.internetworldstats.com. Copyright @ 2001 - 2008, Miniwatts Marketing Group. Al rights reserved worldwide,




Internet Users in the World
by Geographic Regions
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Source: Internet World Stats - www internetworldstats com/stats.htm
Estimated Internet users is 1,463 632 361 for 02 2008
Copyright® 2008 Miniwatts Marketing Graup
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