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A concern within the service operations community is that service research literature is being 

dominated by a marketing perspective.  In an attempt to quantify that suspicion, an extensive 

review of service management literature covering a period of 30 years was conducted.  The 

review examined where the articles were published by journal orientation (marketing, operations, 

other); who published them by author discipline; and the relative importance of articles based on 

the number of times cited. 


